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 Practice Area Sponsors

          

Registered Office: Delaport Coach House, Lamer Lane, Wheathampstead, Herts, AL4 8RQ Registered Number: 3754481

Advance notice of a change in the licensing of FT content
http://www.ftcom/corporate 
In business you need more than information — you need an intelligence source 
that gives you context, insight and ideas.
From 1 April 2008, the FT will only be available on third party channels to 
businesses that have an FT content licence. It’s a 21st century licensing model 
that will give you access to FT content on multiple platforms.
Find out more at http://www.ft.com/corporate, then email 
ftsales.support@ft.com to apply for a licence for your business.

ISI Emerging Markets delivers hard-to-get information on more than 80 
emerging markets through its award-winning online Emerging Markets 
Information Service. We aggregate unique content including full-text news 
articles, financial statements, company information, industry analyses, equity 
quotes, macroeconomic statistics, and market-specific information, which are 
derived directly from more than 13,000 local and global publications.

Request a free trial of any of our products at 
http://www.securities.com/subscribe.html 

Bureau van Dijk Electronic Publishing (BvDEP) is one of Europe's leading 
electronic publishers of business information. We specialise in adding value to 
data to create easy to use, flexible, state-of-the-art solutions that allow users to 
manipulate information for research, financial analysis and marketing 
intelligence.

Request a free trial of any of our products: http://www.bvdep.com/

The following FIND sponsors support our content and offer 
solutions to help you find information. 
Learn more about sponsorship at http://web.fumsi.com/go/sponsor/ 

Sponsors for Find 

Financial Times

ISI Emerging Markets

Bureau van Dijk Electronic Publishing

Become a Sponsor
Support FUMSI and share your message with an engaged audience of professionals who 

need products and services to Find Information. 
Regular monthly packages start at GBP 595. Learn more at http://www.onopoly.com/sponsor/fumsi/ 

http://www.onopoly.com/sponsor/fumsi/
http://www.bvdep.com/
http://www.securities.com/subscribe.html
http://www.ftcom/corporate
http://web.fumsi.com/go/sponsor/
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 Catalogue and Order Form

Registered Office: Delaport Coach House, Lamer Lane, Wheathampstead, Herts, AL4 8RQ Registered Number: 3754481

Reports on Find 

Company Portfolio Series

How do you get a comprehensive view of a content company, in the context
of a quickly changing competitive marketplace? Our company portfolio series
brings together premium content from VIP <http://www.vivaVIP.com/> and
other resources in a convenient portfolio.

Ideal for gaining a quick background on a company, supporting purchase
decisions, conducting competitive intelligence and more.

Now available (as of April 2008):

 Alacra
 Bureau van Dijk Electronic Publishing
 D&B and Hoover's
 EBSCO
 Emerald
 Euromonitor
 Factiva
 ICC
 ISI Emerging Markets
 LexisNexis
 OneSource
 Perfect Information

Price

 Single site: £135
 Multi-Site (up to 5 locations): £325
 Enterprise (unlimited locations): £745

Sample, Detailed Contents & Online Purchase

 Visit http://web.fumsi.com/go/report/

Ordering Information

   Convenient and 
comprehensive – the 

company introduction 
provided me with a good 

overview and put the rest of 
the information into 

context 

"More information is available than ever before.
So why can it be so difficult to find?"

http://web.fumsi.com/go/report/
http://www.vivaVIP.com/
http://www.vivaVIP.com/
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 Catalogue and Order Form

Registered Office: Delaport Coach House, Lamer Lane, Wheathampstead, Herts, AL4 8RQ Registered Number: 3754481

Every geographic region has different information sources, norms and practices. 
Our Regional Research Series helps you identify promising approaches and 
resources, as well as providing tips on efficient research in different areas of the 
world.

Now available:

 European Research Resources (published May 2007)
Edited and with original material by Adrian Janes

 Middle East and North Africa Research Resources (published October 2007)
Edited and with original material by Patrice Curtis

 Asia Pacific Research Resources (published April 2008)
Edited and with original material by Jenny Zhan

Price

 Single site: £58
 Multi-Site (up to 5 locations): £162
 Enterprise (unlimited locations): £319

Sample, Detailed Contents & Online Purchase

 Visit http://web.fumsi.com/go/report/

Ordering Information

Regional Research Series

} 50% discount for
FUMSI subscribers

Reports on Find 

http://web.fumsi.com/go/report/
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http://www.fumsi.com/
http://www.zoominfo.com/
http://finance.yahoo.com/
http://www.sunrisepublishers.co.uk/wealthwatch.htm
http://www.ft.com/
http://www.fresource.info/node/1434
http://www.researchbuzz.org/
http://www.realdeals.eu.com/
http://www.proplatinum.com/
http://www.newsuk.co.uk/password
http://scientific.thomson.com/products/newsroom/
http://press.jrc.it/NewsExplorer/home/en/latest.html
http://www.londonstockexchange.com/en-gb
http://www.lexisnexis.co.uk/
http://www.housepricemaps.co.uk/
http://www.handsonresearch.co.uk/
http://www.researchbuzz.org/wp/tools/goofresh
http://www.fresource.info/
http://www.bvdep.com/en/FAME.html
http://www.factiva.com/
http://www.experiencedevelopment.org/
http://news.efinancialcareers.co.uk/PAY
http://www.edgar-online.com/
http://www.director.co.uk/
http://www.digitallook.com/
http://www.bvdep.com/en/dash.html
http://www.corporateregister.co.uk/
http://www.contributemedia.com/
http://www.hemscottplc.com/
http://www.companygiving.org.uk/
http://www.citywealthmag.com/
http://www.chipwrapper.co.uk/
http://www.bigdatabase.com/
http://www.armadillo.co.uk/pr2.htm
http://www.altsearchengines.com/
http://www.alliancemagazine.org/
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Free Pint Limited links cited in this Folio:

• Development 2.0: A New Paradigm for the Non-Profit Sector?: 
http://web.fumsi.com/go/au/2496 

• Social Tools for Business Use: Messages from a Web 2.0 Conference: 
http://web.fumsi.com/go/au/2506 

• Vigilant Due Diligence: http://web.fumsi.com/go/am/2498 

• FUMSI Find articles online: http://web.fumsi.com/go/article/find 

• Doing Research in a Foreign Language Market: Tips and Techniques: 
http://web.fumsi.com/go/af/2507

• Have a beta-test mind - just do it!: An interview with the British Library and SLA: 
http://web.fumsi.com/go/article/use/2661

• CI: Collaborative Intelligence: http://web.fumsi.com/go/article/share/2497

• Charting a New Course: The Future of Information Work: 
http://web.fumsi.com/go/article/manage/2509

• Methodology Mixer: Professional and Business Development for the 
Independent Worker: http://web.fumsi.com/go/article/manage/2607

• The Leaving Employee: Knowledge Management for Surviving and Thriving: 
http://web.fumsi.com/go/article/manage/2662
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Search Jinfo for jobs in information, 
or recruit new talented individuals 
who can Find Information. 
http://www.jinfo.com/

Our editors help you find high-
quality, free PDF reports on the 
web, published by government 
agencies, universities, think tanks 
and other public interest groups. 
http://www.docuticker.com/

For high-quality free web-based 
resources to help you find 
information, turn to the editorial 
team at ResourceShelf. Updated 
daily - it's free! 
http://www.resourceshelf.com/
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